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 Digital buyers in Malaysia buy a 

variety of products digitally

 Clothes, jewellery and accessories 

are the leading items, purchased by 

73.9% of digital buyers polled in 

January 2016

 Travel was also a popular product 

category, followed by top-ups for a 

prepaid phone

 Food/beverage and entertainment 

items such as concert tickets 

rounded out the top five kinds of 

products to purchase online
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 eCommerce adoption did not vary 

much based on gender, though age 

was a significant factor

 Young adults ages 20 to 39 made up 

nearly three-fourths (72.3%) of digital 

buyers in Malaysia, compared with 

11.6% for those younger than 20 and 

16.2% for those ages 40 and older
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 Data from multiple sources suggests 

that digital buying growth will continue 

in Malaysia over the next year

 85% of consumers in the country who 

had never shopped online before were 

planning to do so in the coming year

 MasterCard’s research showed that 

92.8% of digital buyers in Malaysia 

were likely to make a digital purchase 

in the next six months—the second 

highest share in Southeast Asia, after 

Vietnam (96.2%) 
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Understanding Consumers Behaviour Today



Digital Commerce Opportunities

Lowering the barrier to market entry with easy & quick access 

to the market and broader customer base/reach

Provides a platform to promote physical and intangible products & services 

(with O2O strategy and capabilities)

Able to scale the business with speed and efficiency                                                                         

(flexibility & expended geographical reach with cross border market 

opportunities)

Able to obtain customers data and intelligence (data analytics)

for the next stage of development & growth 



About 11street Malaysia



TURKEY

MALAYSIA

INDONESIA

KOREA

• No.1 Open Marketplace

• Launched in 2013

• JV with DOGUS Group

• Over 17 Million Unique Visitors Monthly

N11.COM

11ST.CO.KR

• No.1 Open Marketplace

• No.1 in Mobile / Traffic / Brand Value

• Launched in 2008

• Over 20 Million Unique Visitors Monthly

• Currently No.2 Open Marketplace

• Launched in 2015

• JV with Celcom Axiata

• Over 7 Million Unique Visitors Monthly

11STREET.MY

• Currently No.2 Open Marketplace

• Launched in 2014

• JV with XL Axiata

• Over 18 Million Unique Visitors Monthly

ELEVENIA.CO.ID

Thailand is our 4th and latest overseas venture

THAILAND

11STREET.CO.TH

• Open Marketplace

• Officially launched in Feb 2017

SK Planet eCommerce Marketplace Footprint 



• Our payment platform consists of escrow system built for safe and secure transactions

• An established Trust & Safety policy to prevent illegal transactions, products and members

• Once the buyer receives the goods and confirms the purchase, the settlement will be cleared 

with the seller

• Settlement will be processed daily (* working days only)

Safe and trusted escrow payment model



11street Academy - First eCommerce Certification Programme in Malaysia

11street Academy is endorsed by Malaysia Digital Economy Corporation(MDEC), Google AdWords & Facebook 

with objective of enhancing entrepreneurs/sellers with the fundamental and essential skillsets 

to manage online businesses as well as understanding the digital marketing landscape

11street Academy


